Be Well.
Do Well.
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ENGAGE EMPLOYEES

]
OF OUR WORKFORCE
IS FEMALE

56%

Engaging happy, safe and more
productive employees.

SOURCE ETHICALLY
AND INCLUSIVELY

OVER 6000

SMALL AND DIVERSE SUPPLIERS

Partnering with small, diverse
suppliers to drive customer satisfaction
and local economic impact.

MINIMIZE FOOD WASTE

REDUCED

I5M

POUNDS
OF WASTE
SINCE 2015

[
‘

Reducing food loss and waste 50% by 2030.

SINCE 2018 IMPACTED OVER

5 MILLION

FAMILIES AND CHILDREN

Building healthier communities
and increasing access to opportunities.

Minimizing the impact to people,
animals and the environment.

Aramark’s vision for the future focuses on positively
impacting people and the planet, as we serve our client
partners, employees, shareholders and other stakeholders.
To learn more, visit www.aramark.com/sustainability

or join the conversation, #AramarkBeWellDoWell.

BUILD LOCAL COMMUNITIES

30%

EMPOWER MENUS ARE
HEALTHY VEGAN OR
CONSUMERS / VEGETARIAN

Business Dining, Healthcare
and Higher Education

Empowering people to make
healthier choices every day.

OPERATE
EFFICIENTLY

REDUCING FUEL

CONSUMPTION
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Conserving water and energy
to improve operations.

SOURCE
RESPONSIBLY
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(OD AND CANNED
TUNAFROM
SUSTAINABLE

SOURCES

REDUCE PACKAGING

204

Reducing single-use plastics.

REDUCED
PLASTIC
STRAWS BY




